
Monochromatic Advertising

Because you can never have too much

performance.

Here’s just what your fully-loaded PC or maxed-out gaming 

machine is craving: WD Caviar Black. It’s ready for action 

spinning at 7200 RPM, with huge cache, and up to 2 TB 

capacity. And there’s simply no holding back its dual processor. 

Featuring ultra cool drive operation, no-touch head technology, 

and leading-edge vibration protection, it also has a 5-year 

limited warranty. Which means for power-hungry users, 

WD Caviar Black performance is the most fulfilling solution.

Western Digital, WD, the WD logo, WD Caviar and Put Your Life On It are registered trademarks in the U.S. and other countries; Black is a trademark of Western Digital Technologies, Inc. Other marks may be mentioned herein that belong to other companies.  
Product specifications subject to change without notice. © 2009 Western Digital Technologies, Inc. All rights reserved. One gigabyte (GB) = one billion bytes. One terabyte (TB) = one trillion bytes. Total accessible capacity varies depending on operating environment.

WD Caviar® Black™

Desktop Hard Dr ives
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ICON TAB is VERTICALLY CENTERED 

within the headline module, 
sized 1.5 in tall and 1.65 in wide, and its 

outside stroke weight approximately  
1.45 pt when scaled to this size.

DRIVE shown is WD Caviar Black.
Always make sure to scale down the  

WD Scorpio Black drive by 83%  
(17% smaller) when it appears in this 

design as indicated by pink shaded box. 

Headline type is 2 in from left edge, 
and VERTICALLY CENTERED to the 
appropriate BGB icon. 

LEFT MARGIN is 0.625 in.
Width of text box is approximately 
3.6 in so that its right margin breaks 
at the center of the page. 

0.25"

0.25"

CENTERLINE OF PAGE

A HEADLINE MODULE

B MAIN VISUAL MODULE

C BODY COPY MODULE

ALIGN last line of copy with PYLOI type.
Should you need 9 lines of body copy, the 
PYLOI remains aligned with the 8th line of 

copy and the 9th line flows underneath.

RIGHT MARGIN is 0.625 in.
WD logo, legal, drive, and headlines 
should not be placed so that they  
appear beyond this mark. 

MODULE BARS are 0.25 in tall
and run the width of the 8.5 in x11 in page.  
It is desirable to break the top bar with the 

photography entering the headline module, 
but never with the bottom bar. Only the drive 

should cross-over the bottom bar.
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"

ALIGN copy block and top edge of 
PRODUCT TAB at "x-height" of body 

copy (for example: m, v, x, etc.)

0.625"0.625"

ICON is CENTERED within the icon tab, 
have a diameter of 1 in., and set to the 

correct WD product (Blue, Green, Black).

PRODUCT TAB should be made 
longer or shorter based on the length of the  

WD Caviar/WD Scorpio product name.  
The longest line of type should end at  

approximately  0.125 in from drive’s edge. 
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Use “people-centric” photography when 
possible and appropriate.

Apply “Monochromatic Effect” as 
described in Components Product 
Marketing Guidelines document – p.48

Overlap image with top Module Bar and 
Headline Module in an appealing manner 
but not so much that it competes with or 
obstructs the headline in any way.

20 pt Helvetica Neue Regular; 
62 pt Helvetica Neue Bold.

Leading is 51.

Tracking is -10, but always kern your type, 
especially punctuation.

Type color is Black for 20 pt and 
White for 62 pt.

(Exception is WD Caviar Black and 
WD Scorpio Black layouts where  
20 pt type is reversed out to white and  
62 pt type is colored red.)

9 pt Helvetica Neue Regular.

Color is black with the exception of  
WD Caviar Black ads where it appears white.

Tracking is -10; Leading is 14.

Justified left and right except last line (Do not 
"force justify" last line).

If necessary, you may use minimum sizes of 
8.5 pt copy and 13.5 pt leading but do not 
exceed 9 lines of copy.

Campaign Guidelines
The Monochromatic ad concept 
was developed to be a bold 
branding statement that would be 
recognizable to consumers around 
the globe. In the individual product 
ads, the features and benefits of 
either an individual drive or the hard 
drive category form the primary 
content. The predominant color of 
the ad ties it into the Blue, Green 
and Black marketing concept. Its 
modular structure makes it easy to 
revise or to create new ads. When 
resizing, for example to an A4 size, 
use the guide on the right as an 
example to maintain proper spacing 
of visual elements. 

The format consists of three 
stacked modules of a solid color 
associated with either the Blue, 
Green or Black product categories, 
separated by white bars. The upper 
module includes the appropriate 
icon and a two-step headline. The 
middle module is for the photo; a 
stylized image using the product 
family color plus shades of black. 
The bottom module includes the 
body copy, a full color product 
photo, product name, the WD logo 
with the Western Digital tagline, and 
legal disclaimer.

NOTE: For more detailed instruction on designing Monochromatic advertising, please refer to the Components Product Marketing Guidelines document at www.wdbrand.com



Monochromatic Advertising

Because you can never have too much

performance.

WD Caviar® Black™

Desktop Hard Drives

It’s just what your fully-loaded PC or maxed-out gaming machine 
is craving: the WD Caviar Black hard drive. It’s ready for action 
with a 32 MB cache, spinning at 7200 RPM, up to 2 TB capacity. 
And there’s no holding back its dual processor. Featuring ultra 
cool drive operation, no-touch head technology, and leading-
edge vibration protection, it also has a 5-year limited warranty. 
Which means for power-hungry users, WD Caviar Black hard 
drive performance is the most fulfilling solution. 

Western Digital, WD, the WD logo, WD Caviar and Put Your Life On It are registered trademarks in the U.S. and other countries; Black is a trademark of Western Digital Technologies, Inc. Other marks may be mentioned herein that belong to other companies.  
Product specifications subject to change without notice. © 2009 Western Digital Technologies, Inc. All rights reserved. One gigabyte (GB) = one billion bytes. One terabyte (TB) = one trillion bytes. Total accessible capacity varies depending on operating environment.

DISTY LOGO DISTY LOGO DISTY LOGO DISTY LOGO DISTY LOGO DISTY LOGO
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C BODY COPY MODULE

ALIGN bottom edges of
distributor logos at approximately 

0.5 in off bottom of page, making sure 
to accommodate for your legal copy  

and pub's specs for live area.

RIGHT MARGIN is 0.625 in.
WD logo, legal, drive, and headlines 
should not be placed so that they  
appear beyond this mark. 
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COPY BLOCK has leading 
reduced from 14 pt to 13 pt, and then 

is nudged up approximately 10 pt.

0.625"0.625"

PRODUCT TAB remains aligned with 
top of copy block. It should be grouped 

with the drive and then nudged up 
along with the copy block  

approximately 10 pt.
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All elements within the body copy module 
nudged up approximately 10 pt to  
accommodate the distributor logos.

Body copy leading is reduced to 13 pt 
in order to open additional space.

CENTERLINE OF PAGE

LEFT MARGIN is 0.625 in.
Width of text box is approximately 
3.6 in so that its right margin breaks 
at the center of the page. 

NOTE: For more detailed instruction on designing Monochromatic advertising, please refer to the Components Product Marketing Guidelines document at www.wdbrand.com

Distributor Logos
When placing ads that are targeted 
to VARs or System Integrators, 
sometimes it’s helpful to include 
distributor logos so that customers 
know where they can purchase 
product. The print ad schematic 
on the right gives guidance on 
how to include up to six distributor 
logos. Guidance on placing 
distributor logos should be viewed 
as “directional” — because each 
situation when including new 
artwork on WD ad templates is 
different. When placing logos, 
judgment is necessary to determine 
what is visually acceptable on 
each ad that is created. Generally 
speaking, distributor logos should 
be centered on the page (as with 
the Wave, Leaves and Racing 
Lights ad) or centered relative to 
the main visual (as it is with the 
Monochromatic ad) and sized 
so that they are readable, but no 
larger than absolutely necessary. 
Distributor logos should not compete 
with the overall messaging and 
artwork of the print ad. Contact 
WD’s Corporate Communication 
Department at wdbrand@wdc.com 
for further questions and input 
when placing distributor logos on 
print advertising. 


